Popularitas media sosial telah berkembang sejak awal tahun 2000. Mereka telah mempermudah orang dalam bertukar informasi dan mempertahankan hubungan. Selain itu, media sosial telah menjadi alternatif penyebaran dan konsumsi berita. Salah satu platform media sosial yang populer adalah Facebook dimana banyak organisasi media memanfaatkannya sebagai media untuk berbagi informasi termasuk berita untuk memberikan informasi terkini, untuk meningkatkan tampilan artikel, dan juga untuk meningkatkan trafik situs web untuk mengunjungi portal berita mereka. Penelitian ini bertujuan untuk mengungkap pengaruh penggunaan Facebook terhadap minat membaca di portal berita merdeka.com, sebuah studi di Cikarang Utara. Teori yang digunakan dalam penelitian ini adalah Kegunaan dan Gratifikasi dan metodenya bersifat kuantitatif. Data dikumpulkan melalui kuesioner untuk 100 responden dan SPSS 20 digunakan untuk mengolah data. Hasilnya menunjukkan bahwa penggunaan Facebook mempengaruhi 30,6% terhadap minat baca pada portal berita merdeka.com dan nilai koefisien regresi yang diperoleh dalam penelitian ini adalah Y = 5,489 + 0,575X. Singkatnya, Facebook sebagai media publikasi yang digunakan oleh merdeka.com telah berhasil meningkatkan minat baca ke portal berita.
FACEBOOK USAGE TOWARDS READING INTEREST AT NEWS PORTAL MERDEKA.COM IN NORTH CIKARANG

Introduction
The rise of the Internet has provided lot of provide up-to-date and quick information (Franklin, 2008) . According to Picard (2009) and Yan et al. (2011) , social media have currently been used as alternatives sources for news distribution and consumption to provide hyperlink/linkage of their news. Palser, B. (2011) studied that by publishing through social media, they enable media organizations to engage with audiences, create interactive and quick communication,
to increase website westtraffic, article views, as well as their economic success.
The most famous social media platform worldwide with more than 1 billion active users and ranked third as the top site globally after Google and YouTube is Facebook Facebook Newsroom, 2016 The development of technology Web 2.0, an online technology or website that allows users to interact and collaborate among internet users, has brought wide range of media options for public to consume, produce as well as distribute news across the whole network (Stassen, 2010; Tech Target, 2015) . Ludtke (2009) (Hearn et al, 2009) .
Pierre Levy as the pioneer of new media theory,(as cited in Dijk, P. J., 2005) in The Network Society: Social Aspects of New Media, explains two dominant views of the differences between the first media age (broadcast) and the second media age (networks), which are about the social interaction approach and social integration approach. The social interaction approach differentiates media in term of how close (Boyd & Ellision, 2008) .It also enables any organizations to connect with their public with lower cost and higher efficiency than other traditional communication tools (Hassan, et al. 2015) .Based on Hermida, et al. (2012) , there are three categories of social media users which are high users refer to those who visited social media several times a day or at least once a day, medium users refer to those who visited at least once a week or once a month, and low users refer to those who visited less than once a month or not at all. (Winter, Brückner, &Krämer, 2015) . Zuhra, 2016) which showed that 64% of online news consumption is users from all ages ranging from 18 to 50+ with majority 64% of users with age 18 to 24. Another study by Baresch et al. (2011) , reveals that about 49% of Facebook users share news information through links. Therefore, by publishing articles on the most popular social media site, it allows news media organization to reach as many readers because when a user likes or shares the links updated by news media organization, it will be posted on the user's Facebook wall, which help to spread the news. In addition, on average, Facebook users have at least more than 300 Facebook friends which directly give more exposure to the article they shared. explains that users are self-aware and are able to understand the reasons why they use media. This theory has beenwidely used in many disciplines of study to not only for explaining the reasons why users use traditional media but also in the application of new media or social media as the theory is still relevant to the new media application because of its origin in communication literature (Whiting & Williams, 2013) . Whiting & Williams (2013) also explained that theory Uses and Gratification helps in explaining the reasons why users use and like certain social media for fulfilling their needs. Lariscy et al. (2011) argued that theory Uses and Gratification can be relevant in helping to explain the social media uses.
Theory Uses and Gratificationinitiated
Shanahan and Morgan's (1999, as cited in West & Turner, 2010) also suggested that although the technology changes, there is still underlying consistency of the content of the messages consumed by users.
Based on Papacharissi, Z., &Mendelson, A. (2011) , there are five categories behind the media use, which are for cognitive need means for obtaining information and knowledge to find out what is happening around, as well as to satisfy curiosity and general interest; for affective need means to satisfy the emotional needs include pleasure and other individual's emotional mood; for personal integrative means to enhance individual self-esteem as to gain personal identity, credibility and stability; for social integrative need is to enhance connections and interact with family or friends; and last for tension free need is means for escaping from tension and problems.
Further, there are five basic assumptions of the Uses and Gratification approach (Blumer and Katz, 1974, as cited in West & Turner, 2010) . First, "the audience is active and its media use is goal oriented", which explains that users are considered as active participants, who are more selective to decide specific medium to satisfy their social or psychological needs or desire. Second, "the initiative in linking need gratification to a specific medium choice rests with the audience member", means that user takes the initiative to select media that can satisfy the needs and is more powerful than media. Third, "the media compete with other sources for need satisfaction", means that each individuals have different and several needs, which in result, they select, pay attention and have media alternatives to meet the needs. Fourth "people have enough self-awareness of their media uses, interests, and motives to be able to provide researchers with an accurate picture of that use", claims that individual is aware of their media choice and their media choice is to shape their identity. Last, "value judgments of media content can only be assessed by the audience", explains that audiences are those who define the value of media content.
In this context, Facebook as new media is used by users because of various motives. Many studies analyzed the motives of using Facebook by theory Uses and Gratification. One of them is the use of social media Facebook for news consumption for their cognitive need (Mesole, F. 2014 ). Papacharissi, et al. (2011) , found that the main factor of Facebook usage is for information sharing followed by relaxing entertainment, follow new trend, companionship, escape, and social interaction. Another research conducted by Park, Kee&Valenzuela (2009) , found out that the use of Facebook is for information seeking, socializing, and for entertainment. Moreover, Joinson, A. N. (2008) also founded that Facebook usage are for interacting with people, express their identity, and for news purpose in order to stay updated of daily news. Based on many previous studies that related with theory Uses and Gratification, it can be seen that one of the purpose in using Facebook is for information seeking as it is supported by Pew Research Center study (2016) which revealed that Facebook usage for news is significantly increasing from 47 percent in 2013 to 66 percent in 2016.Therefore, this research is related withUses and Gratificationtheory since users have the power to decide and filter whether the news shared by news portal merdeka.com is accordance with their needs or not Cox(2016) reveals that today news consumers want the easiness to obtain information as they want the information they need to come to them. They rarely browse on news portals to look for updates but many turn to social media sites to scan headlines from a variety of news sources all at once. Howe(2011) explained that users are generally motivated to utilize Facebook to get the updated news and share on their Facebook page because they wanted to stay connected with their social network, and are enjoyed to discuss current and trending topic. Majority of respondents in her study claimed that they rely on their connections to keep informed as a result of links shared by their social networks on Facebook. (Hassan, et al. 2015) .
In this context, news portal merdeka. com has utilized many social media, including Facebook to share information to attract readers to visit as well as read its news portal. Therefore, this research applied AIDA marketing model to analyze the successful of its marketing activity on Facebook in increasing reading interest. AIDA model (Boone & Kurtz, 2013 ) stands for attention, interest, desire and action. First, it is suggested that any publication or promotional message must be able to gain the attention of audiences. If this step is not successful, then the next stage will become useless. The second stage is interest, after getting the attention of audiences; publication should be able to make audiences interested in finding out more about the publication. Third stage is desire, where publication should arouse desire, which convert the audience's interest into a strong desire or strong motivation to do the action, and last is action, where audiences are finally making a final decision to know more about the publication or finally elicit an action.
Research Method
The paradigm in this research was positivism in which the knowledge is collected through the verification of the experiences that can be observed by relying on testing and experiment (Nightingale, W., 2012) . In order tosupport positivism paradigm, the method used in this studywas quantitative -a strong characteristic of capability to measure variables and to test hypothesis. Quantitative research is also considered to be more scientific approaching in doing social science (Bryman, A., & Cramer, D. 2005; Creswell, J., 2013) . This research used quantitative method to generalize a finding and to look at relationships between Facebook usage and reading interest at news portal merdeka.com.
The scope and limitation of this research was a study measuring the influences of social media Facebook usage towards reading interest at news portal merdeka.com on societies living in North Cikarang area. North Cikarang is a developing city proved by the existence of industrial area Jababeka. The societies are heterogeneous in describing the phenomena as Normality test is used to ensure that the distribution of a data follow or approach the normal distribution, which in forms of bell shaped, where it is not skewed to the left or right because if the data does not follow a normal distribution pattern, it will obtain a biased estimation (Croucher & Cronn, 2014) . The method used to test the normality in this research was by using KolmogorovSmirnov test (sample is more than 50), which if the value of significant from the result is > 0.05 (alpha), thus the data is normally distributed.Descriptive analysis is an analysis that describes the main characteristic of the data in quantitative, such as frequency, percentage and mean (Santoso, 2014) .
Coefficient of determination is a measurement obtained by squaring the correlation coefficient which is the proportion of the total variance of a variable accounted for by another value of another variable (Zikmund et al., 2013) . Regression analysis is a technique to measure the linear association between a dependent and an independent variable (Zikmund, Babin, Carr, & Griffin, 2013) . It is to predict the value of dependent variable if the value of independent variable is changed. According to Zikmund et al. (2013) , the formulation of regression is Y=a + bX;
where Y is dependent variable, a is constants or Y if X =0, b is regression coefficient, and X is independent variable.
Result and Discussion
Before working on full research, this research has passed the pilot test for 30
respondents. Alpha on variable x was 0.900 and on variable y was 0.921, which showed that the items on variable x and y of the pilot test were in a very good reliability, hence, the instruments could be used in the main research. From 177 respondents who participated in filling the questionnaire of main research, The first step to analyze the data was by examining the normality test. This study used SPSS 20 program to help the calculation of normality test on variable x and variable y, and the result showed that the Asymp Sig of variable x and y were 0.253 and 0.251 which were > 0.05. Therefore, it can be concluded that the data from both variables were distributed normally.
As the result showed the data was normally distributed, then the next step for the research was to examine the value of influence thatconstruct by Facebook usage towards reading interest through Coefficient of determination (R 2 ) test. Based on the output of model summary, it was found that the value of R is 0.306 which means that the variable of Facebook usage influenced 
In order to answer the first research (Hille et al., 2013; Singer et al., 2011) .
Related to the theory Uses and
Gratification, audiences have the role in choosing and using particular kind of media to fulfill or satisfy one or more of their needs. In this context, Facebook is being used as a publication medium by news portal merdeka.com to provide news, information and knowledge to audiences with the aim to fulfill audiences' cognitive need, and from the result, it showed that publication on Facebook increases the reading interest.
Thus, it can be concluded that merdeka.
com publications on Facebook were already in accordance or relevance to audiences' cognitive need as if the publications on Facebook were not relevance with the need of audiences, it will not increase their reading interest.
Conclusion
Based on the analysis of this research, researcher concluded the analysis as follows: 
